JAPANESE SAKE IS PRIME
FOR OFF- PREMISE OPPORTUNITIES

VINE CONNECTIONS IS YOUR ONE-STOP SHOP FOR THE BEST IN JAPANESE SAKE!

Diverse POI’t'FOlIO sought after brands, staff trainings, private label opportunities, turnkey operations

LEADERS IN THE CATEGORY CONSUMER DEMAND IS BOOMING
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CONSUMERS ARE EXPERIENCING
SAKE IN ALL FORMATS,
NOT JUST SMALL
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JAPANESE CULTURE & CUISINE HAS NEVER ONCE OPENED, SAKE CAN STAY FRESH FOR SEVERAL WEEKS
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THE SAKE CHAIN RETAILERS ARE QUICKLY EXPANDING
SAKE OFFERINGS AND EXPERIENCES
CONSUMER |
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NIGORI IS BECOMING KING &
TOZAI SNOW MAIDEN IS ITS QUEEN

Your gateway to a bigger world /
Tozai offers a solution for any on-premise account. ,‘ \ +50°/o Growth in Nigori sake sales

Perfect for takeout, dine-in & cocktails
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